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TUJUAN PENELITIAN, adalah  ingin mengetahui strategi Public Relations yang 
digunakan oleh PT.Telekomunikasi Selular (Telkomsel) dalam membangun brand 
image produk kartu simPATI paket data. METODE PENELITIAN yang digunakan 
adalah kualitatif deskriptif. Pengumpulan data dilakukan dengan cara wawancara 
semi terstruktur dengan teknik sampling purposive, observasi dan dokumentasi. 
Wawancara dilakukan dengan General Manager divisi Corporate Communication, 
staff  dan Marketing Communication kartu simPATI. ANALISIS Teknik analisis  
data yang digunakan coding (open coding, axial coding, dan selective coding). 
Teknik keabsahan data menggunakan Triangulasi metode, teori, sumber. HASIL 
YANG DICAPAI dari penelitian adalah strategi Public Relations 
PT.Telekomunikasi Selular (Telkomsel) dalam membangun brand image produk 
simPATI paket data menghasilakan image yang positif dimata customer. 
SIMPULAN Public Relations PT.Telekomunikasi Selular (Telkomsel) dalam 
membangun brand image produk kartu simPATI paket data dengan menggunakan 
seluruh strategi PENCILS (publication, event, news, corporate identity, community 
involment, lobby and negotiation, social responsibility).(ABP) 
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RESEARCH OBJECTIVES, is to know the strategy used by the Public Relations 
PT.Telekomunikasi Selular (Telkomsel) in building brand image simPATI card 
product data packets. METHODS used is qualitative descriptive. Data collection is 
done by means of semi-structured interviews with a purposive sampling techniques, 
observation and documentation. Interviews were conducted with General Manager 
Corporate Communications division, staff and Marketing Communication simPATI 
card. ANALYSIS of data analysis techniques used coding (open coding, axial 
coding, and selective coding). Technique authenticity of data using triangulation 
methods, theories, sources. RESULTS ACHIEVED of research is the strategy 
Public Relations PT.Telekomunikasi Selular (Telkomsel) in building brand image 
simPATI product data packets resulting in a positive image in the eyes of the 
customer. CONCLUSION Public Relations PT.Telekomunikasi Selular(Telkomsel) 
in building brand image simPATI card product data packets using the whole strategy 
pencils (publications, events, news, corporate identity, community involment, 
lobbying and negotiation, social responsibility). (ABP)  
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